
brand design communication



brand identiy preview.
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The brandmark used in the logo symbolizes the bamboo placed side by side. Bamboo 
describes power and unity, high and corporate structure with a vision that develops and fits 
in. It complies with the sector.
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// brandmark.



In the ratio symbol and logo location, the area shown by X indicates the space between the 
brandmark and the letter B. This area should't be adjusted. The spacing between the letters 
of the area shown with Y is visible.

// spacing.
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shown by the X on the logotype design.

// security area.
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The minimum usage area of the BAMBU logotype in business cards & the minimum of the 
logo is 26 mm.

min. size to clear visibility of logotype

// minimum printing size of logotype.
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Pantone 7496C CMYK
C: 38
M: 9
Y: 100
K: 47

RGB
R: 109
G: 122
B: 6

CMYK
C: 21
M: 9
Y: 36
K: 1

RGB
R: 210
G: 214
B: 177

CMYK
C: 0
M: 0
Y: 0
K: 100

RGB
R: 0
G: 0
B: 0

The main colour used in the BAMBU logotype is Pantone 7496C - green. This colour, can be 
used on a black or white backgrounds, and also on multiple-colours matching background. 
Examples are on page below.

// branding color theme.
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colors.

solid white solid black pantone 7496C

// logotype used on solid backgrounds.
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The fundament of the family font used in the BAMBU logotype is DIN-Pro bold. The family 
font is customized for logotype. 

// font family (req. by client).
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Depending on the colour tone of the graphic/photo used, the BAMBU logo can be used with 
one of the three colour alternatives specified in the brand identity book.

// how to use logotype on colorful pictures explained.
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You shouldnʼt adjust the 
size of brandmark.

You shouldnʼt change the 
family font used in logotype.

You shouldnʼt adjust the 
brandmark itself.

You shouldnʼt use the 

specified in te brand 
identity book.

The brandmark and logotype should not be changed or deformed for any reason. Brand 
identity colours should not be excluded.

// incorrect use of brandmark & logotype.
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Examples for applications in which the symbol and logotype are meaningless on the image. 
The appearance is reduced, the contrast does not create, and the ground is mixed with the 
content.

// incorrect use of brandmark & logotype on images & brackgrounds.
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// business card example.
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// letterhead example.
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// e-mail signature example.
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